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Fashion industry in Korea

Totally 190,000 companies and 440,000 employees including 30,000 manufacturing companies with 130,000 employees

Key industries that drive related industries such as materials, manufacturing, distribution, and logistics
with an annual retail market of KRW 80 trillion(50 billion euro)

Companies : 194,413
Employees : 440,832

Companies : 34,463
Employees : 135,641

Companies : 159,950
Employees : 305,191
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Local Fashion Brand

Design Details, Materials, Sewing, Branding... upgrade to the next level,
Premium Contemporary

3M Is succeeding based on digital ecosystems such as Martin Kim, Mardi Mecredi, and Marithé Francois Girbaud

VS Brands such as Junji, Woo Young-mi, SONGZIO, Anderson Bell, and Ink are expanding its spectrum through official
methods such as overseas fashion show and showrooms
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13 Bil. euro &

Consumption of Fashion Products

Consumption of fashion products from March 2024 to February 2025 (amount)

For gift
2 Bil. euro
For family i

2024 Total
52 Bil. euro

- Self-wearing
37 Bil. euro

2024 Total

52 Bil. euro
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Consumption of Fashion Products

Consumption of fashion products from March 2024 to February 2025 (amount)
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Consumption of fashion products from March 2024 to February 2025 (amount)

Consumption of Fashion Products for F/W

R self-wearing

| _— ]
30 Bil. euro “_IW*

=

Men
Women
Unisex
Sports

golf
Qutdoor
Inner
Children
Shoe

Bag

Accy

E Self-wearing | u For family g

Unisex
Sports
golf
Outdoor
Inner
Children
Shoe
Bag
Acc'y

Women
Unisex
Sports

golf
Qutdoor
Inner
Children
Shoe
Bag
Accy




Consumption by Core Consumer Group & Category

v Age : concentrated to 40s to 50s
v Gender Differences : Similarity in total consumption, but women have a high proportion of purchases for their families
v' Purpose of purchase: The purpose of purchase is clearly divided by age group, with men having a high proportion of
purchases for themselves, and women making a lot of family purchases
v' Most consumed items: Casual clothing (14 Bil. euro), shoes (8 Bil. euro), and sportswear (6 Bil. euro)
v" Other Characteristics
- Children's clothing: approximately 1.1 Bil. euro(for households with children)
- Women's Clothing: Spring Seasons Clothing Demand for Suites(office look) Increased
- Golf Wear: High-income Centered, Decreasing Trends in Purchasing
- In particular, casual clothes are consumed evenly by all age groups, and the characteristics of considering practicality and

style seems to be strong
Men
' 74 W Women
41.1% |

Total Men  Women Unisex Sports Golf Outdoor  Inner  Children  Shoe Bag Acc'y




Seasonal Consumption

v Spring (March-May): When consumption is most active, the total purchase size is about 18 Bil. euro

v Summer (June-August): overall decrease in purchases, centered on lightweight clothing

v Autumn (September-November): Consumption levels similar to spring, purchases higher

v Winter (December-February): Small number of purchases but maintained total due to rising unit prices

v" The main consumers of seasonal consumption are still in their 40s and 50s, and it is analyzed that the new semester and
temperature changes stimulate consumption, especially in spring and autumn

Consumption for S/S 22 Bil. euro
Consumption for F/W 30 Bil. euro
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Purchase Pattern and Distribution Channel

v" Portion of purchase purpose: 74% for self-wearing, 30% for family, 6% for acquaintances' gifts
( % Duplicate responses allowed, total more than 100% allowed)

v" Distribution Channel Trends
- Offline: Prefer large stores such as department stores and outlets

- Online: 56% of teenagers buy online, and over 40% in 50s buy online
- Distribution based on category : Innerwear, accessories = and online open market preference
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20s to 30s for men's suites : Musinsa
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Skirt_3color STRING SKIRT_BLACK(small dot) 3&2{ U757
33% 59,523
25% 118,932 24% 102,326 : 41% 52,083

20s to 30s for women'’s : W Concept 40s to 50s women's : Queenit



